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close to 30, such as Vanilla Bicycles, Signal
Cycles and Portland Bicycle Studio, that
design and create custom bikes.

“Our bike culture is tops,” says Steinfeld.
“So if you are into cycling, you might come

here specifically to buy new equipment.”

The Great Ride Open

In fact, Portland’s strong cycling culture is
an important piece of the economic puz-
zle. While it certainly helps that Bicycling
Magazine touts the Rose City as one of the
nation’s most bike-friendly municipalities
(Portland held the top spot for several
years running; this year it ranked second
to Minneapolis), this reputation is more
than just anecdotal.

In 2006, Alta Planning + Design, a
firm that specializes in helping communi-
ties integrate biking, walking and mass-
transit solutions, conducted a study on
bicycle-industry growth in Portland.
Sponsored by the Portland Office of
Transportation, the study looked at four
areas: gross revenue, revenue growth, the
effect of Portland’s bike-friendly reputa-
tion on local businesses, and how bicycle-
related activities can contribute to
business growth.

At the time, 82 percent of Portland
businesses surveyed stated that they
believed the city’s bicycle-friendly reputa-

| NATIONWIDE IMPACT |

Nationwide, approximately 300 million
recreation enthusiasts spend $730 billion
a year on their activities. Retail sales and
services account for $28g billion of that
total, and include $46 billion on gear,
apparel and accessories, and $243 billion
on recreation-related travel. The indus-
try is also responsible for about 6.5
million jobs and $4g billion in annual tax
revenue. Wildlife viewing tops the list of
activities, with 66 million participants.
Bicycling ranks second, with 6o million
participants. Trail activities (e.g., hiking
and trail-running) are No. 3, while camp-
ing, fishing, paddling, snow sports and
hunting round out the list.

Source: A 2006 report published by the Outdoor
Foundation.
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tion positively impacted their business.
The study also indicated that the total
economic activity related to the bicycle
industry was nearly $63 million, with
retail contributing the most, at 61 percent.

A 2008 update to the study found that
in just two years the total economic
impact had increased to $90 million.
Bicycle-relnwd retail dollars grew, but
retail’s percentage contribution was less,
at 59 percent, because of growth in manu-
facturing and distribution. The update
states that the total number of businesses
in the bicycle-related sector grew from
95 in 2006 to 143 in 2008.

Today’s numbers are undoubtedly
higher, says Mia Birk, CEO of Alta and
author of Joyride: Pedaling Toward a
Healthier Planet.

The industry “is growing, even since
we did the 2008 update,” she says. “It has
exploded.”

Birk, known nationwide as a pioneer in
the quest to create bicycle- and pedestrian-
friendly cities, describes the growth of the
bicycle-related sector as an unforeseen yet
significant result of Portland’s strategic
effort to transition from being a car-centric
city to one that is more focused on pedal
power. The ensuing bike-friendly infra-
structure, she says, ultimately wound up
stimulating the local bicycle industry.

“We started out like most American
cities, with few people biking, and we
developed a plan for how we could change
the city,” Birk says, referring to her six-year
stint as the city’s bicycle-program manager
in the 1990s. “We started putting in bike
lanes and encouraging people to start
biking as part of their daily activity.”

Now, thanks to about 300 miles of
bikeway network, many Portlanders are
able to easily commute via bike. And ample
bike parking around town makes errand
running on two wheels a snap, too.

But can the impressive growth in the
bicycle industry continue? Birk says she
isn’t sure. “I think there has to be a satura-
tion point,” she says.

Still, nobody knows where that satura-
tion point is. And the industry remains
strong,

“The repair end of things is going gang-
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We like to keep
things interesting

around here.
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50 Years of Painting
MEET the ARTIST at our OPENING GALA
Friday, October 2nd, 5:8pm
Show runs September 27 - October 31

Brian Marki Fine Art
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busters,” says Jay Graves, owner and CEO
of Bike Gallery, one of Portland’s largest
bike dealers, which was founded by his
father in 1974. “People are dragging out
their 30-year-old bikes and getting them
refurbished.”

Graves, whose sales have doubled in the
past 10 years, says he also continues to sell
a lot of bicycles in the urban, commuter
and hybrid categories, in part because
people are taking advantage of Portland’s
bicycle-friendly streets, and because they

want to reduce transportation costs.

For the Fun of It

Despite the fact that the outdoor-gear
industry provides so many economic ben-
efits to Portland, most folks ride—or run,
hike, ski, etc.—because it provides another
type of benefit. Namely, fun.

“Getting out and riding a bike is a social
activity,” says Graves.

A social activity that, yes, pumps more
money back into the region’s economy.
Cyclists bring a lot of business to the
local food-service industry, he contends,
because they drive less than average, and
thus have more money to spend on quality
food and drink. For example, at Longbot-
tom Coffeehouse—a cafefroasting facility
in Hillsboro—cyelists pack the house
several mornings a week before and after
rides through rural Washington County.

“There is a lot of meeting at coffee shops
and brewpubs after a ride,” says Graves.

Not that this is exclusive to cyclists—
active Portlanders of all sorts contribute to
the local economy while enjoying the city’s
recreational bounty.

“We've got a nice combination of out-
door activities and an interesting city to
live in,” says Nau’s Galbraith. “And these
create a lifestyle mix that is perfect.” sk

Dawn Weinberger writes from Portland.

Alaska Airlines and sister carrier

Horizon Air serve Portland daily.
Book tickets online at alaskaair.com or
call 800-ALASKAAIR.
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